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A) cable railways B) cable cars (gondola) C) chairlift D) platter and t-bar lifts E) handle tows F) ski runs (number)
G) snowboard parks H) inoperative or closed ski lifts; 1. zone of strict protection of water in the health resort, 2. mineral
water pump-rooms, 3. mineral springs, 4. intake of mineral water, 5. sanatoriums and hotels, 6. sanatoriums created in the
nineteenth century, 7. mineral water bottling plants, 8. ski lifts, 9. forests

Fig. 5. Krynica Zdrdj spatial development

Source: author’s own study
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Today Krynica Zdroj continues its economic development, mainly based on its
natural potential, allowing the development of health tourism and mountain tourism
(Lee et al., 2008). This development is based on three sectors: leisure industry -
with extensive use of accommodation and tourist facilities (with a smaller role of
spa medical treatment services and the growing importance of beauty and wellness
services as well as training and conference tourism), active leisure (ski facilities) and
bottling industry (mineral water bottling plants) (Ateneta-Ptotkowiak, Swedziot,
2006). Considering the number of nights spent by tourists in collective accommoda-
tion establishments in 2011, stays in spa resorts accommodation facilities accou-
nted for 52% (out of 934,010 overnight stays). However, the bathers were only 26%
(out of 158,294) of the total number of guests using the accommodation. Is also
noticeable that the number of people using medical treatments is dropping. Mineral
water is therefore now becoming raw material for industry and a tourist attraction
rather than source of health. They are used both in the beauty spa and wellness
services (Lecznictwo uzdrowiskowe w Polsce w latach 2000-2010), as well as in
mineral water bottling plants. Despite the long tradition of mineral water bottling,
it wasn’t until the end of the twentieth century that the bottling industry started to
flourish. In 2011, the bottled water market grew by 11% and it is expected to still
increase by 15%. Water bottling in Krynica began in 1808, with production at that
time reaching 20 thousand bottles (there was a factory opened in Krynica that was
manufacturing stoneware bottles for shipping water). Water bottling industry has
also developed in the interwar period. There were nine water bottling plants at that
time in Poland. In 1935, Krynica health resort bottled about 400 thousand litres of
water per year. Before the 1990s, when economic changes occurred in Poland, there
were 17 state-owned water bottling plants, one of which was located in Krynica. In
the first decade of the 21 century, there were about 150 mineral water and table
water bottling plants in Poland, four of which are located in the town of Krynica,
and further two in the municipality of Krynica Zdréj (Tylicz and Mochnaczka
Wyzna). According to the Geological Institute, mineral water approved by the
ministry is bottled by only 28 bottling plants in Poland, of which four are located
in the municipality Krynica Zdréj (Spa Krynica-Zegiestéw S.A., Mineral Complex
Sp.z 0.0., INEX s.c. (formerly Galatex), Coca-Cola HBC Sp. z o.0. (formerly Multivita)
and a further nine in neighbouring towns (Powroznik, Muszyna, Andrzejéwka/Milik,
Leluch6w). Despite a decline in production of bottling plants Krynica, visible in the
decreasing amount of extracted water from 50,806 m?in 2008 to 39,567 m?®in 2012,
it can be concluded that this industry is significantly contributing to the economy
of the health resort and continues to grow, as evidenced by concessions granted for
exploration and research of curative minerals. Water from Krynica is sent not only
to the domestic market and Europe, but also to global markets such as China.

Another important factor in the development of the health resort is the sector
of sports and leisure services. This term includes services that are created outside
the accommodation and catering facilities and are open to everyone and require
separate investments related to the construction of special facilities and maintaining
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them in a functional state (Buczek, Quirini-Poptawski, 2009). There are four ski
stations in Krynica Zdro6j, with the longest Polish gondola lift on the Jaworzyna Mt.
Thanks to the favorable terrain, the municipality has 24 ski lifts with a total length
of 15,180 meters and a total capacity of 23,249 skiers per hour. Ski slopes of a total
length of 15.8 kilometers can be used by almost 17 thousand skiers per hour. As
the result of the growing popularity of Krynica Zdr6j as a winter sports centre,
ski infrastructure has been developing also in the previously unused neighboring
regions. These include the ski station “Dwie Doliny (Two Valleys)” in Wierchomla
and Szczawnik (7817 m long ski routes) and the ski station in Tylicz (7430 m long
routes). However, compared to neighboring centers, Krynica’'s terrain is more
advantageous, as evidenced by an average slope of routes averaging 19% (while it is
16% for Tylicz and Wierchomla-Szczawnik) and longer periods of snow retention.
Ski lifts in Krynica are located on both the peripheral areas of the town (Czarny
Potok and Stotwiny) and its centre (ski station Henryk). The need to diversify
services offered by the resorts, especially in order for them to be operating also in
the summer season, contributes to the development of other tourist services such
as mountain biking, hiking, etc.

Tab. 3. Ski stations in Krynica Zdroj

o ski stations Krynica
Ski infrastructure -

Jaworzyna | Stotwiny Azoty Henryk (total)
Number of ski lifts 11 4 4 5 24

The length of ski lift (m) 9650 2320 2190 1020 15180

The difference in levels (m) 2285 492 431 170 3378

lift capacity [persons/hour] 13200 4200 3449 2400 23249
Number of ski runs 7 9 4 5 25

The length of ski runs (m) 7328 5270 2190 1020 15808

ski runs capacity [persons/hour] 4990 6100 3450 2400 16940
the slope of the route (average %) 23 19 18 15 19

Source: author’s own study

Tab. 4. Ranking of selected ski resorts in the years 2010-2013

Routes Comfort of skiing and Sum
Infrastructure

Ski station and ski lifts skiers’ impressions of points Position in the ranking

2010| 2011 | 2012|2013 2010|2011 (2012 (2013 |2010| 2011|2012 | 2013|2010 (2011|2012 2013 2010|2011 2012|2013

Jaworzyna

. 50 | 62 | 62 | 62 | 17 | 18 | 18 | 13 | 22 | 20 | 18 | 18 | 89 [ 100 | 98 | 93 1 1 2 3
Krynicka

Biatka
Tatrzan- 55.5| 555 | 70 80 16 18 18 18 16 17 17 17 | 87.5[90.5 | 105 | 115 3 2 1 1
ska

g‘g’l'i‘;y 40 | 47 | 47| 51| 18| 18| 18|18 | 20| 22| 22| 22| 78|87 |87 |91 |55| 4|5 |5
i;‘gt‘fa 21 [ nd | 21 [nd| 12 [nd| 12 [nd | 18 | nd | 17 [ nd | 51 [nd | 50 [nd | 29 | 29 | 35 | nd.
Tylicz-

“Topski nd. | nd. | 30 | 32 | nd. | nd | 10 14 | nd. | nd. | 15 16 | nd. [ nd. | 55 | 62 | nd. | 32 23 15

Source: own study based on data from podroze.onet.pl i newsweek.pl
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The high position of Krynica Zdréj in the rankings of Polish ski resorts confirms
the importance of ski tourism in this area. The table shows that both the ski station
at Jaworzyna Krynicka and the neighboring station Dwie Doliny in Wierchomla and
Szczawnik are important winter sports resorts comparable to the ski resorts of
the Podhale region. A significant process observed in recent years is the growing
importance of tourism regions in the direct surroundings of the health resort.
An example might be the village of Tylicz, which reached the 15th position in the
rankings of ski lifts in Poland.

Local development strategy

Local development is a long-term process of purposeful change aimed at the
improvement of the status quo. The concept of development should be associated
with the expected, positive transformations of quantitative, qualitative and structural
properties of a given spatial system. Thus, if the system is a socio-territorial unit
equipped with a set of economic, spatial and cultural characteristics, then we can
speak of development on a local scale (Wotowiec, Resko, 2012). Development in
general terms is a positive transformation of quantitative and qualitative nature.
It is a process based on endogenous and exogenous factors, which requires
a comprehensive approach. Considering internal conditions, local development
policy should therefore take into account such factors as geographical location,
economic structure and its specific characteristics, the demographic situation and
the local labour market, usable resources, natural environment, the characteristics
of the local community, cultural background, etc. External conditions include the
general trends in economy, politics, technology and society (PEST analysis - Political,
Economic, Social and Technological analysis).

An important factor in stimulating economic development of regions is
tourism. The particular importance of tourism results from its profitability and its
ability to activate economic sectors associated with tourism services. However, local
development based on tourism poses many challenges for local authorities referred
to in the context of theories and models of tourism development. Krynica Zdréj,
as one of few towns in the Polish Carpathians, prepared together with Muszyna,
Piwniczna Zdr6j and Stary Sgacz common strategy for the development of an
integrated tourist product (Wiectaw-Michniewska, 2011).

This Strategy for the Development and Promotion of Malopolska spa product for
the years 2013-2018 based on the guidelines from the document Trends of Tourism
Development for the Malopolska Region for 2008-2013, sets out 10 key directions
for tourism development’. One of the most important directions indicated in the

* Strategy for the Development and Promotion of Malopolska spa product for the years
2013-2018, Trends of Tourism Development for the Malopolska Region 2008-2013, Krakéw
2008, http://www.sgurp.pl/images/Strategia%20Rozwoju%20i%20Promocji%20MPU.pdf;
http://www.malopolskie.pl/Pliki/2008/Kierunki.pdf (18.05.2014).
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document was to create a branded product - spa and health tourism of Malopolska
province, which should be created by actions:

1. Improving the quality of services in health resorts in Malopolska,

2. Development of tourism infrastructure and accompanying infrastructure for
visitors,

3. Expanding tourist offer in areas with health and spa tourism.

These objectives shall be achieved by the use and development of training and
conference centres and leisure facilities including spa.

Branded tourist products in Krynica Zdréj indicated in the document are: health
resort and spa, skiing, developed sector of MICE (Meetings, Incentive, Conferences,
Events) and recreation and cultural tourism.

The spa market is a very dynamically developing element of the hotel market.
Tasks for Krynica indicated in the document include attracting new investments
such as spa centres.

The target group of the developing health tourism are seniors. The increasing
importance of this group is indicated be the newly created special term: “age-
friendly” and by international programs supporting tourism of seniors aged 55+.
These include “Europe Senior Tourisme - Calypso” and “TOURAGE - Support for
Seniors Tourism in Peripheral Regions”, which are designed to contribute to the
development of tourism of the elderly in the European Union®. Demographic trends
entail changes in people’s needs and expectations.

Another target group of developing health tourism are young people who spend
a lot of time working and who expect rapid recuperation. This group forces a change
in the approach to health resorts, going away from the traditional medical services
towards wellness and spa services in health resorts. Curative stays are shortened,
and the treatment is accompanied by active and cultural tourism. Weekend trips and
stays for a few days are most common, allowing for regenerating psychophysical
condition in a short time. The main customer of domestic spa hotels is a domestic
tourist, a woman aged 35-45 years. Tourists from business group are interested
in medical and beauty treatments as well as in the offer of spas, regenerative
treatments, swimming pools and gyms.

One of the ways of creating development based on tourism services is the
creation of a regional tourist product (Zdon-Korzeniowska 2009). There are
four branded tourist products designated for Krynica Zdréj by the health resort
authorities®:

1. "Skiing/Winter” is a product created on the basis of the high position of
Krynica Zdréj in the ranking of ski resorts. In this case, the crucial factor was the
presence of the cable car and ski runs on the slopes of Jaworzyna Krynicka, which are
considered some of the best in Poland, and this offer is complemented by a number

5 According to estimates by the World Health Organization, by 2025 there will be 1.2
billion people aged over 60 years, and by 2050 - nearly two billion.

¢ http://www.wrotamalopolski.pl/NR/rdonlyres/2FOFE15D-DBCA-4E7C-B494-79C419189 F62/
911760/Uch_115.pdf (13.05.2014).
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of smaller lifts in different parts of the town and municipality. The tasks within this
product include: Kolorowe Jarmarki Krynickie (Colourful Fairs in Krynica), ice rink
on the promenade, ice sculptures competition, Poland’s Championship in Skiing for
Advertisement Industry, offer for children - winter in Krynica.

2.“MICE” is a product in which the most important event is the annual Economic
Forum, establishing the reputation of the town as conference centre and setting the
direction of development. In order to keep the Forum in Krynica Zdréj it is necessary
to build a conference room for more than a thousand people in the next few years,
which will create opportunities to attract other large and prestigious events to
the city. In Krynica Zdr6j Convention Bureau was established, which periodically
collects the entire offer of conferences in the health resort and promotes business
tourism’.

3. “Health resort/spa” is a year-round product, relatively resistant to the
seasonality of weather conditions. Krynica has a strong reputation as health resort,
although it is currently declining. On this basis build, Krynica Zdréj should create
a strong brand as a leading spa resort by such actions as introduction on the market
of cosmetics suggesting a link with Krynica.

4. “Summer in the mountains” is a diversified product, aimed primarily at
families with children, and to a lesser extent, at groups of children and adolescents.
It includes a number of tasks, such as the Krynica-Tylicz hiking loop, Letni Salon
Matopolski (the Summer Salon of Malopolska), Krynica - Lemko heritage centre,
offer for kids - summer in Krynica, Krynica Jogging, April weather in Krynica,
Krynica weekend for half price, Kolorowe Jarmarki Krynickie (the Colourful Fair in
Krynica).

The strategic principle of tourism products of Krynica Zdr6j has been
determined: Krynica, here is the life! [because] “here you can touch and taste life in
its various manifestations of health, fun, art, food, entertainment, sports and the risk
of adventure.” The strategy places a strong emphasis on ordering of public spaces,
removal of “plastic” elements, lighting of historic buildings especially those located
on the promenade, the development of large and small architecture in accordance
with the character of the area. It should be emphasized that Krynica Zdréj is one
of the few towns in Poland that have approved their local spatial development
plan regulating the direction of transformation and investment opportunities for
the health resort. Due to its health resort qualities and the occurrence of medicinal
waters in Krynica Zdrdj, it was especially difficult to adopt this plan, as it had to
be consulted with the District Mining Office in Krakow and with the Ministry of
Health, which significantly extended the time, and limited investment opportunities.
Preparing the so called health resort statement required much work aimed at
documenting the medicinal properties of mineral waters, the state of the sanatorium
infrastructure, and the designation of a protection zone for the health resort. This
work involved long-term studies of air pollution, noise levels, the purity of water

7 http://www.krynicaconvention.pl/ (13.05.2014).
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and mineral water sources and a detailed inventory of sanatorium and medical
infrastructure. The document, very important for land use planning - the Statute of
Krynica Health Resort, was adopted on the basis of the decision of the City Council
by Resolution No. L11/364/2010 on 21.06.2010.

In spite of the fact that as a result of the financial crisis, Polish tourism industry
recorded a decline in international arrivals, the forecast for the coming years of
second decade of the twenty first century shows a dynamic development of the sector.
Further intensification of sports and recreation activities in Krynica Zdréj requires
further development of sports infrastructure. As for winter sports infrastructure,
in 2012, there were ski lifts, a toboggan run, trail for classic skiing (Krynica-Tylicz),
one indoor and one outdoor ice rink. According to the development strategy of
Krynica Zdr6j, the tourism sector will be strengthened, as the fundamental substrate
of the municipal economy. Traditionally, the most important position in the report
on tourism in the city is taken by health tourism. However, it was indicated that
there is a need to stimulate business tourism and tourism associated with winter
sports. Sports and culture are considered priority areas, the first ones to obtain
funding?®. In the spirit of today’s popular ecological paradigm, health resort tourism
and other kinds of tourism practiced in the municipality of Krynica Zdréj require
closer connection with the idea of sustainable development. Therefore, tourism
activities should be seen in a holistic and interdisciplinary way. The extensive
tourist infrastructure of 12 thousand beds, the presence of ski facilities and spa
infrastructure, conference and concert halls and numerous sports facilities, are
considered to be the primary determinants stimulating the development of spa,
leisure and commercial services. In the near future, Krynica Zdréj plans to enhance
the recreational function in Géra Parkowa (Park Hill), and to create an ethnographic
park on its slopes.

Conlusions

For more than 200 years, Krynica has been developing mainly due to
natural conditions and resources. In the early days, the major determinant of the
development was the health resort function, stimulated by the presence of medicinal
mineral waters. Later, medicinal function of the spa resort was joined by leisure and
recreational functions developed due to favorable natural conditions (mountains,
forests and climate). Today, the health resort develops using the principle of tourism
cluster (or cluster of health and tourism) (Dabrowska-Zielinska, Wotak-Musiat,
2012). The cluster involves the development of both medical services and tourism
as well as sports, leisure, conference, educational and industrial functions. This
approach also enables the use of natural resources of Krynica Zdro6j. Mineral waters
are used both in medicine and regenerative services (spa treatments) and in industry

8 Resolution of the Krynica Zdréj City Council number XLIV.252.2013 from 27 June
2013 on the adoption of the “Strategy for the Development of Krynica Zdroj municipality”,
Krynica Zdr6j 2013, p. 67



[112] Stawomir Dorocki, Pawet Brzegowy

and recreation (e.g. as a tourist attraction, in geo-parks, nature trails). However,
we cannot forget that these resources were the main factors in the development
of tourist infrastructure in the town and helped to publicize the health resort. Also
today, they continue to be the main factors that attract tourists to Krynica Zdroéj
and the neighboring villages. Today Krynica Zdréj is in the big league among Polish
health resorts and tourist resorts (in many rankings, it is listed in the first place even
before such well-known cities as Krakow and Zakopane, for example, considering
the number of sold accommodation nights per number of inhabitants). This situation
is the result of both the abundant tourism infrastructure developed in this health
resort since the 19% century and the rich tradition of leisure and holiday. However,
the primary factor has always been the array of natural conditions discussed above.
Today, due to technical capabilities and well developed accessibility, many of the
services previously reserved only for health resorts and mountain areas are offered
also in other places (due to the construction of artificial ski slopes, modern medical
treatments and rehabilitation, etc.), which may resultin limiting the number of guests
in health resorts. However, better accessibility positively impacts the development
of services in Krynica health resort, as exemplified by the rapid development of
tourist infrastructure and accommodation on the outskirts of the town, for example
in Tylicz located ca. 5 km away from Krynica (Dorocki, 2011). It therefore seems
appropriate for Krynica Zdréj to continue its comprehensive development taking
into account the diversified use of its natural resources.
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Abstract

Roma people are one of the most colourful minorities in Poland and arouse interest and con-
troversy among contemporary Polish society, nearly monolithic in terms of ethnic origin and
nationality. At present, the socio-economic situation of Roma people in Poland and in other
European countries is difficult and marked with social exclusion. In the article the author
identifies and describes the following symptoms of social exclusion experienced by Roma
people in Poland: lack of tolerance in Polish majority, problems relating to the functioning on
the labour market and access to education, low standard of living as well as the need for some
actions for Roma people in Poland to be taken by governmental authorities. The author refers
in the article to numerous results of current surveys on the attitude adopted by Poles towards
Roma people, which prove intolerant attitude of Poles to this minority. The second fact that,
in the author’s opinion, confirms social exclusion of Roma people in Poland is extremely high
unemployment rate (90%) among Polish Roma, a consequence of disappearance of typical
Roma professions, cultural limitations, stereotypes and very low level of education. This last
reason further proves social exclusion of Roma people, although the situation in this respect
is dynamically changing. As a result of actions taken by governmental authorities and be-
cause of financial support and creation of a post of a Roma assistant and a support teacher
since 2004 Roma children have been widely attending schools. Roma ethnic minority is also
excluded because of its very low standard of living characterised by the author on the basis of
her own research carried out in the Matopolska Region. At the end of the article the author in-
dicates governmental actions aimed at fighting the symptoms of social exclusion taken within
the “Program for the Roma Community in Poland”.

Key words: ethnic education; labour market; Roma people; social exclusion; standard of liv-
ing; state programs

The National Census of Population and Housing (2011) shows that as many as
93.9% inhabitants of Poland are of a homogeneous Polish national identity. Among
arelatively insignificant number of minority representatives in Poland, 16 thousand
citizens of the Republic of Poland declared a Roma ethnic minority membership in
the census, however, in accordance with more precise estimates of the Ministry of
Internal Affairs and Administration, in Poland there are 20,750 Roma people, while
the largest community of 3,500 people resides in the Matopolska Region (Program
for the Roma community in Poland, 2003).
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Fig. 1. Distribution and size of Roma ethnic minority in Poland in 2012 as estimated by the
Ministry of Internal Affairs and Administration

Source: own work on the basis of data from the Ministry of Internal Affairs and Administration

Roma people, although at present it is a relatively small community (due to
a significant decrease as a result of mass murders by Nazis during the Second World
War), have been continuously inhabiting Poland for over six hundred years. The
first mention of Roma people’s presence in Poland was noted in Krakéw (in 1401),
Lvov (in 1405) and Sanok (in 1419) (Bartosz, 2004). Nevertheless, the majority still
does not know and certainly does not understand the culture or customs of Roma
ethnic minority. Roma community is not an object of Polish geographical research
(only of historical, ethnographic and culture-related research), although this issue
is widely tackled in foreign literature. It is also worth considering in Poland because
most of the Polish Roma are now struggling with social and economic problems,
which causes two alarming phenomena showing features of social exclusion: low
standard of living of the Roma population and tense relationships with the majority.

The article focuses on Roma ethnic minority in Poland and aims to determine
whether it is at risk of social exclusion. In order to achieve this purpose, at the
beginning of the article the author mentions symptoms of social exclusion and,
based on them, seeks to answer the following questions:
— What is the level of acceptance towards Roma people in the Polish society?
— What is the situation of Polish Roma on the labour market?
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— What is the educational situation of Roma people in Poland?
— What is the standard of living of Roma people in Poland?
— Is the Roma community in Poland covered by public aid?

To achieve the set objectives - i.e. find answers to the questions asked, the
author of the article studies reference and source materials but also uses results
of her own research carried out in 2013. The research was conducted in a form of
interviews on a sample of several dozen Roma people and concerned the standard
of living of the Roma population in three selected localities in the Matopolska Region
inhabited by the largest Roma population in Poland (approx. 17%).

Roma people in Poland - at risk of social exclusion

In reference books in the social sciences “social exclusion” is usually defined
either in terms of participation, as: a limited or non-existent participation of
individuals and social groups in various spheres of social and public life, or in terms
of distribution, as: “limited or non-existent access to important social resources and
services, in particular access to labour market [...], education (qualifications), social
security system and health care” (Jasinska-Kania, Lodzinski, 2009) Roma minority
in Poland can be regarded as being at risk of social exclusion, if not already socially
excluded, especially in the light of the second definition. Another important symptom
of social exclusion, in addition to those enumerated in the above definition, is the lack
of acceptance by the majority, frequently connected with signs of discrimination and
stereotypes. Social categories that researchers in social sciences often categorise as
those at risk of social exclusion include: the unemployed, the poor, the homeless,
the disabled, mentally ill, the elderly, persons of sexual orientation other than
heterosexual, but also representatives of other races, cultures, followers of other
religions, immigrants, refugees as well as of course representatives of national and
ethnic minorities. The author claims that the following proves social exclusion of
Roma ethnic minority in Poland: intolerant attitude of Poles towards Roma people,
problems relating to the functioning on the labour market and access to education,
very low standard of living and the need that some actions be taken for these Roma
people by governmental authorities.

Lack of tolerance in the Polish majority

The first and, according to the author, the most important symptom of social
exclusion of Roma people in Poland is lack of tolerance in Poles towards Roma
people and problems relating to social integration of Roma people and Poles which
result from ignorance of Roma culture and customs and their different value system.
Because of differences between people and especially between groups of people
comprising nations or ethnic groups, in our minds people are divided into “our
people”, i.e. members of the same nation and “others”, who in many respects differ
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from “our people”, and absolute “strangers” whose features contradict the features
of “our people” (Mréz, 1986). In line with this division, by large segments of Polish
society Roma people are rather regarded as “others”. In order to decide to which
category a given person belongs, “our people”, “others” or “strangers”, most people
use the following criteria: language, clothes, belief system, way of life, value system
and also food and food-related customs as well as anthropological differences (Mréz,
1986). Analysis of Roma customs and culture show that when these features are
taken into account, huge differences can be found between Polish and Roma people.
Because of these differences Polish people find it so hard to accept Roma people
and lack of acceptance leads to stereotypes and finally to - acts of discrimination.
Many scientific publications prove their existence. The author will enumerate some
of them, in her opinion are the most meaningful.

Research carried out by Aleksandra Jasifiska-Kania over attitudes of Poles
towards representatives of minorities published in an article dated 2009 shows
that over 70% of adult Poles who participated in the research accepts the fact that
Roma people are allowed to enter Poland, given Polish citizenship, while less than
a half would like to see them as members of local authorities or future spouses of
their family members (Jasinska-Kania, 2009). A similar attitude was demonstrated
(this time by students) in an earlier research conducted in 1991 by the Department
of Sociological Research at the Institute for Scientific Research Policy and Higher
Education. Approximately 60% of students declare a dislike for Roma people,
would not like to have a Roma holiday companion, family member and especially
a Roma superior (Bartosz, 2004). A different research carried out on a much smaller
research group of youth in a lower secondary school in Lososina (Matopolska
Region) by Wezowicz-Bochenek and Slosarczyk shows that 84% of Polish pupils
taking part in the research say they are for an inflow of permanent immigrants to
Poland, but 19% of them say they do not want an inflow of Roma people (Slosarczyk,
Wezowicz-Bochenek, 2007). Research carried out among young people by Pirég
(2003) on a sample of 1,032 pupils from the Matopolska Region in 2001 shows that
pupils regard Gypsies (22.7%), Ukrainians (23.4%) and Russians (21.5%) as least
likeable nations. In a survey published by “Gazeta Wyborcza” in 1992 nearly 30% of
young Poles declared that they would not like to share a desk at school with a Roma
person (equally strongly as with an HIV-positive person), with a smaller percentage
among them received only in case of a mentally ill person and a homosexual. In this
classification Roma people shamefully overtake drug users, children of alcoholics,
the Germans, Jews and the disabled... (Bartosz, 2004). It is mainly due to a negative
stereotype of a Roma person that exists among Poles. In a nationwide survey carried
out by the Public Opinion Research Centre (CBOS) in 2008, 42% of Poles that took
partinitsupported a view that Roma people have a natural predisposition to commit
crimes (Szymanczak, 2011). Such views are a consequence of the fact that Poles
do not know much about Roma history, tradition and culture. Culture and history-
related differences which Poles do not understand can be shown on the example
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of: a social structure based on ancestral community, where “being a member of
a certain family becomes for an individual a source of prestige and social position
and frequently also an opportunity to achieve a higher economic status” (Nowicka,
2007), getting married at a very young age and compliance with Romanipen (a set of
rules of conduct passed down orally) (Paszko, Sutkowski, Zawicki, 2007).

Problems relating to the functioning on the labour
market and access to education

Another proof of Roma social exclusion are also problems relating to the
functioning on the labour market and access to education. The two factors
are mutually dependent and mutually driven. Roma people represent a social
group which is mostly incapable of keeping up with economic development of
contemporary Poland. Of course, it is not true that the whole Roma population
experiences economic problems. Roma community in Poland, similarly to other
European countries, is characterised by internal diversity and differences between
individual groups concern among others attitude to rules and such values as work
(Paszko, 2007). In most cases however, Roma people are helpless on the labour
market, mainly because of the stereotypical way in which they are perceived by
Poles - as thieves and slovens, but above all because of a very low level of education,
a factor that has become a determinant of success on the contemporary labour
market. In accordance with a report “Roma people - unemployment. Elements
describing social situation of Roma people in Poland in 1999”, every third Roma
person from a research sample, is not a primary school graduate and as little as
0.8% of the research sample has earned a higher education diploma (Paszko,
Sutkowski, Zawicki, 2007). In consequence Roma people face difficulties in finding
employment. According to data presented by the Ministry of Internal Affairs and
Administration, unemployment rate among Roma people in Poland has remained
at a level of over 90% for years, with the highest value noted in the first year when
governmental authorities conducted research - 2004, when no one among them
was officially employed (Fig. 2) (Reports on the implementation..., 2004-2011). In
subsequent years unemployment rate among Roma people in Poland decreased,
although it is still very high. Because of that as much as 80% of Roma population
depend on state-provided welfare and the result are poor living conditions and
a growing crime rate (Matulayova, 2001).

Another equally important reason for the fact that Roma people do not
participate in the labour market, apart form lack of tolerance for representatives of
Roma ethnic minority among Polish employers, is their history, tradition and culture.
Roma people live in accordance with the Romanipen code, which is a set of rules of
conduct compliant with a Roma cultural pattern. If the rules of the Romanipen are
breached sanctions are imposed, the most serious being permanent exclusion from
the group (Nowicka, 2007). Roma people commonly live by the rule, not directly
resulting form the Romanipen, which says that “Roma people work when it is
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absolutely necessary” (Paszko, 2007). Roma people find work boring and not very
profitable, they prefer short-term, often one-off activities that bring profits (Paszko,
2007) (Osuch, Dwojak, 2009). “Roma people hold an opinion that non-Gypsies also
work improperly, in a GadZe-like manner, stupidly, monotonously, sluggishly and
unprofitably” (Mroéz, 1986).
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Fig. 2. Unemployment rate of Roma people in Poland in the years 2004-2011 (%)

Source: own study on the basis of Reports on the implementation of the “Program for the Roma Community in Poland”
for 2004-2011

Specific attitude towards work among Roma people is reflected in uncon-
ventional jobs that they did in the past. They include: playing musical instruments,
blacksmith’s craft, manufacturing wooden spoons, spindles, bowls, sieve-making,
comb-making, horse-trading (sometimes in a dishonest way - they knew special
tricks of how to make a horse look younger and healthier at the time of sale), boiler-
making, bear shows (showing around tamed bears) and fortune-telling (Paszko
2007).

These days Roma people cannot pursue their traditional professions as there is
no demand for their goods or services. The only typical Roma profession, apart from
fortune-telling, which has preserved on the modern market is trade, that is why
most working Gypsies trade in imported second-hand cars or clothes. They find it
easy thanks to relations with representatives of their own group in other European
countries (Paszko, Sutkowski, Zawicki, 2007). However, a group of those officially
employed is definitely not large. Most of them still work illegally or not at all (Osuch,
Dwojak, 2009). Because of this non-entrepreneurial attitude combined with a very
low level of education and inability to use entrepreneurship support tools the Gypsy
community in Poland is at risk of long-term unemployment (Osuch, Dwojak, 2009).

Due to a permanent shortage of money Gypsies struggle on a daily basis for
existence, resources for basic needs of their multiple children families. It is obvious
that in the light of such problems purchase of textbooks or school supplies must pale
into insignificance. This fact is confirmed in a publication by Kwadrans (2007), who
among material things that Roma children lack enumerates season-appropriate
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clothing, funds for school transport as well as housing conditions, by which he
means having a regular place to study. Wezowicz and Slosarczyk (2007) also refer
to this hopeless financial situation in their article, in which they mention a common
phenomenon practised in southern Poland, where they conducted their research,
of Roma parents applying for a certificate to confirm that their children are disabled
and unable to pursue education so that they could obtain a family supplement,
which for them is one of main sources of income (Osuch, Dwojak, 2009).

Unemployed parents who cannot afford to send their children to school or
offer them any assistance in receiving education cause their children to follow in
their footsteps making the already huge group of the unemployed even larger. Thus,
lack of education and the resultant unemployment somehow become hereditary
(Osuch, Dwojak, 2009b). However, hopefully this situation will be changing in
the nearest future. Since 2004 within the “Program for the Roma Community in
Poland” (described in more detail in the paragraph “Actions taken by governmental
authorities”) education of Roma children in Polish schools has really become
common practice. Within the program, Roma children receive support which
enables them to attend school and includes co-financed: stay in kindergartens,
school kits (textbooks, notebooks and the necessary accessories), school transport,
meals at schools, remedial classes and funds for doing homework at school under
the supervision of a teacher. Hobby circles are provided, community centres are
opened, classes focussed on Roma culture and tradition and also educational and
remedial classes are organised for children and youth.

In addition, parents and children are provided with psychological and peda-
gogical counselling (meetings with parents focussed on compulsory school atten-
dance and compulsory school education) and a scholarship system has been intro-
duced for Roma students and artistically-gifted Roma children and youth.

However, the most important action taken in Poland with a view of providing
education for Roma children was the creation of a post of a support teacher and
a Roma assistant. Support teachers, specially prepared to work with Roma children,
supervise children’s work and progress, work with them during classes and after
school activities (help in doing homework, conduct remedial classes) and overcome
problems resulting from bilingualism. Educational support that they provide is
necessary to ensure that Roma children in Polish schools have equal opportunities
and are treated as foreign and bicultural students, otherwise, given additional
difficulties with integration and huge backlog at school, they have no chance to fulfil
compulsory school attendance requirements.

An equally important role, if not more important, is played by Roma assistants
- respectable representatives of Roma community selected by Roma people
themselves, who become a kind of “liaison officers” between the Roma world and
the world of GadZe. Their main duty is to be at school on a daily basis (which often
includes taking children to and from school as well) and offering support in day-to-
day school problems. Assistants are responsible for attendance and safety of children
(otherwise many parents worried about their children’s safety would never let them
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go to school) and usually initiate and organise activities for children. They perform
care and educational functions and offer invaluable support to Gypsy children who
struggle on a daily basis with learning and language difficulties, cultural differences
and lack of acceptance in Polish-Roma classes.

As a result of what has been done, nowadays Roma children in Poland are
educated in Polish-Roma integration classes, which brings about positive outcomes:
school dropout rates have decreased significantly, in most regions in the country
compulsory school attendance requirements are met at a level of over 80%, Roma
children attendance rate exceeds 70% and they achieve a grade point average of
about 3 (Reports on the implementation..., 2004-2011).

While the present situation of Roma people on the labour market can be
regarded as a proof of social exclusion, the educational situation seems to be
different. Adult Roma people carry a burden of exclusion because of their lack of
education, while Roma children of school age are not burdened with exclusion
thanks to actions taken by governmental authorities.

Low standard of living

Unemployment and lack of education are to blame for a low standard of living
of Roma people, which in the author’s opinion provides further evidence of their
social exclusion. So far this issue has not been widely researched although it has
been noticed by governmental authorities and local communities that Roma people
belong to. This is also confirmed by preliminary results of research carried out by
the author since 2012 among Roma community representatives in the Matopolska
Region. The author will present results of a diagnostic survey conducted in a form
of interviews among several dozen Roma people living in three localities in the
Matopolska Region that differ in size and character: Kros$nica (a village with a po-
pulation of 6,702 (including 56 Roma people)), Limanowa (a small town of about
15,132 people (including 145 Roma people)) and Nowy Sacz (an important city in
the region with a population of 84,129 (including 750 Roma people)). In order to
assess the standard of living of her respondents, the author focusses on indicators
relating to: respondents’ situation on the labour market, the sources of household
income, opinion on the level of satisfaction of their financial needs, place of residence
and household infrastructure.

Adult Roma people who took part in the Author’s research are in a very difficult
situation on the labour market. Unemployment rate is the highest in Kro$nica
(nearly 100%), high in Nowy Sacz (65%) and the lowest in Limanowa (over 45%).
Therefore, in all three localities Roma respondents’ households have income from
non-work sources. A vast majority of Roma people in Nowy Sacz (82%) live off
social assistance benefits and in Krosnica more than a half (54.2%). While Roma
people in Limanowa most often indicate an unemployment benefit as their source
of income (63.5%).
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Source: own work on the basis of own research

In consequence, financial needs of those Roma people are satisfied only to a very
insignificant degree. The worst situation is in Krosnica, where a half of respondents
claimed that sometimes they cannot even afford food whereas in Limanowa and
Nowy Sacz most respondents (73% and 82% respectively) declare that they can
afford food but find it difficult to pay utility bills and make other purchases. Monthly
gross income per household among Roma people who took part in the survey
amounts to: Kros$nica: 694 zlotys, Limanowa: 1,173 zlotys, Nowy Sacz: 1,011 zlotys.

Housing situation of Roma people who participated in the survey is difficult
as well. They live in multi-generational and multiple children families. An average
number of people per respondent’s household is high: the highest in Nowy Sacz (on
average 9.8 persons), in Limanowa 6.6 persons and in Krosnica 4.75. An average
number of children is also high: in Nowy Sacz - 4.9, in Limanowa - 4.7 and in
Krosnica - 4.25. The situation is very different among the majority, where fertility
rate is very low, lower than replacement fertility rate, and the bigger the locality
the lower the rate - quite the contrary than in the case of the Roma people who
participated in the survey. Most Roma in Nowy S3acz and Limanowa live in council
flats (77% and 73% respectively) located in blocks of flats or temporary buildings
adapted for residential purposes. It is different in Kro$nica, where most premises
are Roma property (91.7%), but they are in a very bad condition (these are mostly
barracks with no foundations or heating).

The level of infrastructure that Roma premises in localities covered by the
survey are provided with significantly differs from household to household. The
worst situation is noted in Kro$nica, where buildings used for residential purposes
are not provided with running water, central heating, underground drainage, not to
mention other facilities. Roma people from Limanowa have better living conditions
as nearly half of their flats have been provided with basic infrastructure, while
nearly all Roma people residing in Nowy Sacz live in blocks of flats and their flats
are provided with all typically available utilities and devices.
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Fig. 4. Infrastructure of Roma households in Krosnica, Limanowa and Nowy Sacz (%)

Source: own work on the basis of own research

It must be concluded on the basis of preliminary results of research on the
standard of living of Roma people in localities representative of the Matopolska
Region that it is low, though differs from locality to locality in terms of some aspects.
Undoubtedly it is an important symptom of social exclusion of Roma people in the
region of Poland where their population is largest.

Actions taken by governmental authorities

The conditions signalled must be treated as symptoms of social exclusion
suffered by Roma people in Poland.

At present marginalization and exclusion have a wider connotation and relate not only
to social problems but also to areas that determine general socio-cultural situation of
children, youth and adults. That is why now it is necessary to monitor (diagnose) the
state and reasons as well as consequences of marginalization and exclusion, [...] so that
assistance measures could be taken (Trempata, 2005).

The mere fact that governmental authorities take actions for a given community
can act as a determinant that social exclusion takes place in case of this community.

The first one and so far the most important state program that addresses the
problems of Roma minority in Poland is the “Program for the Roma Community in
Poland”. The Program was implemented in 2004 within the entire territory of Poland
after its pilot version had been introduced in the Matopolska Region under the name
the “Pilot Government Program for the Roma Community in the Matopolska Region
for 2001-2003”. The nationwide program for 2004-2013, which can be continued
in subsequent years, was created on the basis of the pilot version.
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Every year 10 million zlotys are designated for the program from a special reserve set up
in the state budget. This amount is supplemented with additional resources from budgets
of the Ministry of Internal Affairs and Administration (approx. 300 thousand zlotys) and
the Ministry of National Education (approx. 700 thousand zlotys) (Szymanczak, 2011).

International and national foundations and organizations also contribute
some amounts from their resources. The program aims at equalizing levels
and opportunities between Poles and Roma people in such fields as: education,
employment, health, hygiene, housing conditions and ability to function in the
civic society. Beginning from 2014 further actions aimed at Roma people will be
taken under the “Program of the Social Roma Integration in Poland for 2014-2020".
According to the author, state aid is definitely necessary, but sometimes not well
allocated. Despite the above described obviously positive actions and support
provided in the area of education, other funds spent within the program on other
fields could have been more effectively allocated. One of the mostimportant problems
experienced by Roma minority is large-scale unemployment. Unfortunately in this
key area operation of the program leaves a lot to be desired. For example, in the
Matopolska Region, where Roma population is the largest in Poland (approx. 3,500),
number of trainings aimed at increasing their qualifications with a view of giving
them better chances on the labor market in the years 2004-2011 never reached
10. Also the number of subsidized jobs created in the years when the survey was
carried out was usually below 10. Investments were commonly made in renovations
of existing premises rather than in building new flats - the greatest number of them
was renovated in 2010 - as many as 130. Taking into account the size of Roma
population in the Matopolska Region and existence of several member households,
it is possible to conclude that the premises are renovated every few years. Given
the deplorable condition of the premises coupled with lack of care among the
inhabitants (since these are council houses) this is a waste of money.
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Fig. 5. Number of Roma participating in courses for lifting or changing skills and benefiting from
subsidized jobs in the Matopolska province in the years 2004-2011

Source: own work on the basis of own research
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Fig. 6. Public actions taken to improve the living conditions of the Roma in the Matopolska
province in the years 2004-2011

Source: own work on the basis of own research

Conclusions

Analyses of reference books, ministerial reports and results of research carried
out by the author and others lead to a conclusion that Roma people in Poland are
a group at a serious risk of social exclusion. This is confirmed by answers to
questions set as the paper’s objective which at the same time constitute a summary
of the discussion conduced in the article:

— Level of acceptance of Roma people in Polish society is very low. When social
relations become more intimate Roma people are rejected by Polish people of
different ages. This is accompanied by strong misunderstanding and lack of
knowledge of Roma culture which is to blame to a significant extent for a negative
stereotype of Gypsies formed among Polish people.

— The situation of Polish Roma on the labour market is dramatic. Approximately
90% of them are unemployed and most are helpless on the labour market due to
lack of education.

— At present the educational situation of Roma people in Poland is bad which is
confirmed by a low level of education among adult Roma. However, the situation
has been getting decidedly better in recent years as a result of actions taken
by governmental authorities leading to the creation of conditions conducive to
effective education of Roma children and giving Roma children a chance to avoid
the fate of their unemployed parents.

— The standard of living of Roma people in Poland determined on the example of
research carried out in the Matopolska Region is low. Many Roma people live in
council flats not equipped with basic infrastructure.
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— Roma community in Poland is covered by and requires state aid within the
“Program for the Roma Community in Poland”. Actions taken by governmental
authorities confirm the risk of social exclusion. Most of these actions are
intentional but the method of funds distribution within particular areas of the
program should be verified.
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Motives for the choice of geography in Matura®
examinations in the context of Poland’s examination policy

Abstract

The educational reform in 1999 introduced external examinations into the Polish system of
education. The examinations are carried out on the basis of educational standards for indi-
vidual subjects and subject groups. External examinations, especially new Matura examina-
tion, changed diametrically previous solutions which is a challenge to teachers, students and
parents.

Being frequently chosen by students out of the group of optional subjects, geography has
alarge contribution to Matura overall results. Therefore, a question arises what makes young
people decide to take Matura examination in geography. The study shows the results of a sur-
vey carried out among those Matura grade students who chose geography for Matura in 2012.
The gathered results also allowed to estimate how the alterations introduced by Ministry of
Education into the procedures of examination subjects’ choice influence students’ choice in
relation to geography.

Keywords: choice of geography on an examination; educational reform; examination policy;
geography; motives

Introduction

Introduced in 1999, the reform of the system of education in Poland launched
external examinations coordinated by Central Examination Commission (CEC).
Since 2002, pupils take obligatory examination at the end of primary school (at the
age of 13) and gymnasium (at the age of 16). The third examination, Matura (at the
age of 19), introduced in a new form in 2005, has great significance as it opens paths
for further education in state or private universities and colleges or in post-Matura
schools.

From 1994, works were carried out on the concept for new Matura examination
as a part of ministerial project “Nowa Matura” and SMART. The new Matura
examination form comprises three compulsory exams: Polish, a foreign modern

! Examinations usually taken in Poland at the age of 19, necessary for entrance to
university; the equivalent of A level exams in British schools.



[132] Mariola Tracz

language and one subject chosen from a group of obligatory ones. Students have
the right to choose the level of an exam subject - basic or extended. Apart from that,
they can take some extra subjects examinations. Geography is the subject included
in the list of obligatory subjects to choose from.

In 2010, a modification to Matura examination took place. Mathematics was
introduced as the third compulsory subject for Matura examination. The remaining
subjects may be chosen by students as additional ones, but their number must
not exceed 6. According to Central Examination Commision data, students usually
choose one (45,2% of students), two (27,5%) or three (27,5%) additional subjects
for Matura examinations. Currently, geography is included in the group of additional
subjects which may be taken on basic or extended level.

Geography in Matura examinations in 2005-2013

Matura examination in geography on basic level lasts for 120 minutes. An exam
sheet [-basic level comprises, on average, 30 questions (multiple choice and open-
ended), a topographical map of a given area (e.g. national or landscape park) at
a scale of 1 : 50 000 and other source materials (table, photographs, figures, etc.).
Extended level examination, on the other hand, has been subject to change in the
analyzed period. In 2005-2006, the exam lasted for 240 minutes and was divided
into two parts; the first part lasted for 120 minutes and comprised questions from
exam paper I, while the second part consisted of open-ended questions put in
paper II (socio-economic and regional geography). Since 2007, extended-level exam
lasts for 150 minutes and contains just one paper with a topographic map of a given
area added to it. An extended-level paper comprises, on average, 34-36 questions.

The examination sheets contained a various number of tasks. They included
open-ended and closed-ended questions. Out of all sheets, closed-ended questions
predominated in more sheets, open-ended ones prevailed in less sheets. Typically,
more tasks were prepared to verify the knowledge than to check the skill. The
number of closed-ended tasks and the tasks verifying the knowledge has increased,
while the number of open-ended tasks and the tasks checking the skill has decreased.
These unfavorable trends were observed at high school final examinations in the
years 2005-2011 (Tracz, 2013).

Out of the total number of sheets, tasks related to geography of the world
predominated in 9 sheets, while tasks related to geography of Poland prevailed in
5 sheets. At the basic level of the matura examination, greater emphasis was put
on the knowledge of geography of Poland, while at the extended level - on the
geography of the world (W6jcik, 2013).
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Zadanie 19. (2 pkt)
W tabeli zamieszczono wartosei salda migracji wewngtrznych ludnodei Polski w wybranych
latach.

1961- | 1971- | 1981- | 1986

1965 1975 1985 1990 2000 | 2002 | 2003 | 2005 | 2006

Lata

przecietne roczne w tysigcach oséb w tysigcach oséb

Saldo
migracji +100,6 | +187.6 | +1372 | +131,6 | 42 | -17,6 | -304 | -32,6 | -35,1
w miastach

Na podstawie: Swiaf w liczbach 2007/2008, 2008/2009, WSIiP, Warszawa

a) Sformuluj wniosek dotyczacy migracji w Polsce migdzy miastem a wsig w latach
1961-1990 i 2000-2006.

b) Podaj dwie przyczyny zmian salda migracji wewngtrznych w Polsce po 2000 roku.

1.

Fig. 1. Example of questions from a geography sheet I-basic level

Source: archiwum.cke.edu.pl/image/stores/matura_czerwiec2012/geografia/geografia_pp.pdf

Through the analysis of the number of Matura examinees, one may observe an
increase in students’ interest in choosing geography. Popularity of geography was
rising in 2005-2009 - from 76 200 examinees in 2005 to 201 400 in 2009 (Fig. 2,
Fig. 3). Geography is of particular interest to the students of technical secondary
schools (48-49% of students taking geography) and specialized secondary schools
(38-40% of the examinees). These schools’ students had a significant contribution
to frequent selecting geography for Matura examination up to 2009. Grammar
schools students, on the other hand, showed lower interest in geography (20-25%
of examinees).

In comparison to other subjects, only social study (wos) showed similar
increase in the percentage of examinees in Matura examination in 2005-2009
(Tab. 1). Some researchers connect the increase in popularity of geography, social
study (wos) and history in Matura with the scope of their subject matter which is
frequently related with contemporary events (Kurczaba-Dzieciot, 2011; Szmigel,
2007). Moreover, Tracz’s research (2008) showed that the change in the Matura
examination in geography form, from oral to written, caused larger interest by
students in this exam in relation to previous years when geography could be chosen
only as an oral exam.
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Fig. 2. Number of students taking geography in Matura examination in 2005-2013

Source: Sprawozdania z egzaminu maturalnego za lata 2005-2009, CKE, Warszawa

Since 2007, when the procedures of choosing extended level were introduced,
examination in geography on this level has been chosen by noticeably fewer
students. The highest percentage of students who choose the extended level
attend grammar schools. In relation to other subjects, over 50% of students taking
mathematics, physics and chemistry chose extended level (Tab. 1). The data on
obligatory subject’s choice from the group to choose in Matura in 2005-2009 lead
to the following conclusions:

— the most frequently chosen subjects in Matura, i.e. geography, social studies and
history, were selected by most students on basic level,

— science subjects, less frequently chosen for Matura (physics, chemistry, mathe-
matic), were taken by most Matura examinees on extended level (Table 1).

250000

200000 I

150000
I I M extended level

100000 - - basic level
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T T T T T T ]
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Fig. 3. Number of students taking geography in Matura examination in basic level and extended
level in years 2005-2013

Source: Sprawozdania z egzaminu maturalnego za lata 2005-2009, CKE, Warszawa
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Tab. 1. Students taking obligatory subjects from the group to choose in Matura examination in 2005
—2009 [in %]

Subject Altogether Extended level
2005 | 2006 | 2007 | 2008 | 2009 | 2005 | 2006 | 2007 | 2008 | 2009
Biology 23 24 27 24 23,9 59 58 45 48 47
Chemistry 8 8 9 9 9,0 72 97 87 88 87
Physics 6 6,5 6 6 59 73 98 89 87 85
History 19 14 14 11 9,6 66 80 60 56 51
Geography 21 29 37 39 50,8 40 42 23 21 25
Mathematics 26 18 19 18 19,4 60 78 52 52 46
Social studies (wos) | 10 13 28 32 29,9 49 68 48 39 34

Source: Sprawozdania z egzaminu maturalnego za lata 2005-2009, CKE, Warszawa

On the basis of these conclusions, one may claim that potential positive results
in Matura examination was a vital factor determining the choice of the third
obligatory subject which was especially clearly visible among students of technical
and specialized secondary schools (Kope¢, Michalski, 2007; Soja, 2008). As far as
geography is concerned, the thesis was proved by pilot survey carried out by Pirog
and others (2007) among 197 students of post-gymnasium schools. As main motives
for their choice of geography, the respondents mentioned: easiness of questions
(26%), interest in geography (17,0%), university recruitments (13%).

Tab. 2. Students taking additional subjects in Matura examination in 2010-2013 [%]

Subject Altogether Extended level

2010 | 2011 | 2012 | 2013 | 2010 | 2011 | 2012 | 2013
Biology 19,8 18,6 19,1 21,0 54,5 58,9 | 41,1 60,0
Chemistry 9,9 10,5 11,5 12,7 80,1 | 81,1 | 80,3 77,4
Physics 7,8 8,5 9,6 9,6 | 410 | 541 | 480 | 443
History 7,5 6,6 6,2 6,0 | 543 | 52,5 | 49,2 | 50,1
Geography 22,6 | 22,5 22,4 | 23,5 41,2 39,1 | 41,1 | 413
Mathematics 85,0 85,5 82,5 83,0 15,0 14,5 17,5 17,0
Social studies (wos) 16,7 | 17,1 | 55,2 | 15,4 46,1 | 44,7 | 54,8 | 38,9

Source: Sprawozdania z egzaminu maturalnego za lata 2010-2013, CKE, Warszawa

The modification to Matura examination in 2010 introduced changes within
obligatory and additional subjects. Since 2010, the number of students taking
geography for Matura has diminished. Taking into consideration the data on the
choice of additional subject from the group to choose in Matura in 2010-2013, one
may draw the following conclusions:
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— the number of students choosing geography decreased by 50%, and the subject is
still taken by most students on basic level,

— the number of students choosing science subjects(physics, chemistry) did not
undergo any significant changes.

Although the number of classes allowed for teaching geography has been
systematically decreased, the subject is still popular among students as a Matura
one (Pirég et al,, 2007; Tracz, 2009, 2013). It has been observed that since 2010,
students of grammar schools have chosen geography more frequently. Therefore,
a question arises about the motives that stand behind students’ choice of geography
for Matura examination.

Methodology

In order to find factors determining the choice of geography in Matura after
the modification to procedures of Matura examination, diagnostic research has been
carried out since 2010. Its goals were:

— finding the motives for the choice of geography asa Matura subject by students of
various types of schools,

— recognizing relations between the choice of a subject and students’ further
educational plans,

— finding forms of classes that students take part in to prepare for the exam.

The author used a questionnaire for reaching the goals. The survey covered
third-grade students of post-gymnasium schools who chose geography for their
Matura examination in 2012. The sample comprised 271 students from 14 post-
-gymnasium schools (10 grammar schools, 3 technical secondary schools, 1 spe-
cialized secondary school). Among the respondents, the students of grammar
schools accounted for 85%, technical secondary schools - 10,6%, and specialized
secondary school - 4% which constituted a representative sample of students
taking Matura exam in geography with division into types of schools in Poland. The
surveyed students received the following marks in geography in winter term: 8,2%
the highest mark - excellent, very good - 31,1%, good - 28,3%), satisfactory - 19.0%
and the lowest - mediocre - 13,4%.

Results of the survey — motives for choice of geography for Matura after 2010

The question of what motivates students to choose geography for Matura relates
to psychology of motives. Many internal and external factors have impact on the
choice. Important factors of students’ choice of geography for the exam in 2012 were:
university or college recruitments (37,5%), interest in geography (27,5%), easiness
of the subject matter (17,0%), other people’s suggestions (9,2%) - (Table 3).

When taking types of schools into consideration, there were no significant
differences as far as the motives for choice of geography for Matura is concerned.
On the other hand, there are some discrepancies in relation to the size of a center
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where the school is located: students from smaller centers — up to 100 000 citizens,
mentioned university or college recruitments (Tab. 3).

Tab. 3. Students’ motives for choice of geography for Matura in 2012 [%]

Students from Students from

. large centers smaller centers

Motive Total (over 100.000 (up to 100,000

citizens) citizens)
university or college recruitments 37,5 18,0 57,0
interest in geography 27,0 28,6 25,2
sugges‘upns from other people (te- 92 156 35
acher, friends, parents)

easiness of the subject matter 17,0 25,8 8,5
accidental 4,1 4,6 4,7
other 5,2 74 1,1
TOTAL 100 100 100

Source: questionnaire research

When comparing the motives for choice of geography in Matura in 2012 with
the results of the research carried out by Pirég etal. (2007), we observe an alteration
in the Matura examinees’ motives hierarchy. Data show that the choice of additional
subjects is more conscious and related, to a sizeable degree, with university or
college recruitments, as a consequence of respondents’ further education plans, and
interest in geography (Table 4).

Tab. 4. Main groups of motives for choice of geography in Matura in 2006 and 2012 year [in%)]

Groups of motives 2006 2012
university or college recruitments 13,0 37,5
interest in geography 28,0 27,0
suggestions from other people (teacher, friends, parents) 10,0 9,2
easiness of the subject matter 33,0 17,9
Accidental 7,5 4,1
Other 8,5 5,2

Source: questionnaire research and Pirdg, Tracz, Gurgata, 2006

The students’ responses to the question about their further career plans prove
the facts mentioned above. According to the survey, 94% of the sample declared the
will for further education. The respondents mentioned the following fields of study:
geography - 7,1%, teacher training in geography - 2,5%, studies at fields of studies
related to geography - 42,1% (nature preservation, tourism and recreation, spatial
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economy, geology), technical and other studies (economy, law, computer science) -
48,3% (Fig.4). Similar results about students further plans in education were taken
in the research by Wéjtowicz & Tracz (2011) and Tracz (2011).

H geography

teacher training in
geography

m studies releted to
geography

M others (economy,
law, technical)

Fig. 4. Students’ further career plans in education

Source: questionnaire research

Another confirmation of more conscious choice of geography for Matura are
students’ responses to the question: when did your interest in geography start?
The answers show that for 32% of respondents it began in primary school, for
47% in gymnasium, and for 17,5% in a post-gymnasium school. Only 3,5 % of
Matura examinees stated that they had been interested in geography only since
the beginning of third grade of a post-gymnasium school (i.e. just before Matura).
The level of the respondents’ interest in geography was diverse. Only 23% of the
respondents considered their level of interest in geography as very high, 46,5% as
high, 25% as average, and 5,5% as low.

The respondents were also asked about the declared level of Matura exam in
geography. In the schools chosen for the survey, 47,2% of students selected basic
level (in the technical secondary schools and the specialized secondary school
- 79%). The extended level was chosen by 52,8% of students (in grammar schools -
66,5%). On the basis of the gathered data, the author established that students from
prestigious grammar schools had chosen geography only at extended level.

Since the introduction of written Matura in geography, teaching that subject
at school presents a considerable challenge for teachers, especially in technical
secondary schools where there is no possibility of getting extra classes for teaching
it due to simultaneous preparing students for vocational examinations. The
respondents were asked how they revise for Matura exam in geography apart from
attending regular geography classes. Most of the respondents (51,6%) mentioned
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additional geography classes organized at school, self-studying on the basis of
literature provided by a teacher - 26,7%, and taking private lessons - 9,4%.

Conclusions

The researches provided information about changes that took place in
relation to the motives for choice of geography as an additional subject in Matura
examination. The results allow for stating that at present the choice of geography for
Matura is, to a large degree, dependant on students’ self-motivation, their interests,
the aims they pursue and outside determinants.

There is no doubt that the change in hierarchy of motives for students’ choice
of geography was influenced by decisions of the Ministry of Education in relation to
the rules of conducting Matura examination after 2010. The introduction of Matura
obligatory examination in mathematics significantly modified students’ choices of
additional subjects; it resulted in a decreased number of students taking geography
in Matura, although it is still the subjectmost frequently chosen out of the group of
additional subjects.

The alterations to obligatory subjects examinations have also impact on
recruitment policies of universities and colleges. In 2005-2009, when a large group
of students chose geography as a compulsory subject for Matura, it used to be
included in recruitments for various fields of study. Since 2010, many universities
and colleges take mathematics into consideration, which is taken as obligatory by
all the Matura examinees.

Although data show that geography still counts as a recruitment subject for
some fields of study, most of them require the basic-level exam. Therefore, students
have no motivation for choosing an extended level in geography. In order to
increase the rank of geography as a recruitment subject, it seems to be necessary
for Geographical Education Commissions of Polish Geographical Society to take
actions for suggesting university centers to take into consideration an extended-
level Matura exam in geography for fields of study related to geography and other.

It is worth noticing that out of all outside factors influencing students’ choices,
especially among those students who have not yet decided about their future, the
teacher has some impact. The data gathered show that 5,1% of respondents chose
geography for Matura after conversations with their geography teachers. It leads
to a conclusion that during their training, geography teachers-to-be should be
comprehensively prepared not only for realization of geographical education aims
(established in the core curriculum), but also for expressing possibilities of career
plans and interests’ realization through geography.
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